

mailto:kate@gdruk.com

OK hoomer, we don't care
about your ‘'omni-channel




| ap

GenZ are 36.7% Born atfter 1995, Live and Global
of the world's no adult breathe omni-  spending power
population memory of a channel since > millennials
(2.6bn) world pre 2008 birth and boomers
recession (the 1st iPhone was by 2030

released when they
were 12 or younger)

*The average age of the Fortune 500 CEO is 58






Whilst you were husy integrating your omni-channel...

They've been app-first They spend Iceland’s GDP They grew up with They've embraced
since the beginning on TikTok every year instant gratification AR and VR

10 minute 30% of GenZ
deliveries is | have already
97% say social China’s Douyin their normal | shopped
media is their (Tiktok) makes products using
main source of $26bn / yearin [whilst you v AR

inspiration social might think 2-
shopping hour delivery 1in4 say they
revenue is the gold would spend
standard) up to $200 on
virtual items




For the past decade, we've heen thinking In binary terms



The rise of
omni-fulfilment

K M

Whiist they've embraced non-linear ways to shop

The rise of
non-traditional online paths-to-purchase

> stores as local fulfilment centres
> endless aisle

> automated retail / just walk out
> dark stores

> cloud kitchens

> shop with smart assistants
> shop on pinterest/tiktok

> community / group shopping

> live-streaming sales

> predictive shopping apps

> re-commerce (2nd hand, loans, rentals...)



.ail a third revolution IS already here

"Met
eldveIsSe-Commerce

)\



01.
omni-fulfiiment

(2.

03. Meta-commerce

support system for



1. PHYSIGAL RETAIL'S FULFILMENT
REVOLUTION

Stores becoming the support system for omni-tulfilment




URBK MARKET

United States
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Local live Inventory transparency drives Clicks to Dricks’

20%

of US shoppers would ‘go out of their
way to visit a store’ that offers instant

access to stock information e.g. to

check availability before visiting, or

while shopping in-store

Source: Snapchat (2021)




STORE AS AN EXTENSION OF
THESMARTPHONLE

The app matches the stock on
Zara's m-commerce site to the
ive inventory of its nearest store,
allowing for 30 minute click and
collect — effectively turning the
store into a dressing room for its
online sales.

‘‘‘‘‘‘‘‘‘

STORE MODE

" : ! 1
2 /|

PASEO CASTELLANA, 79~

OPEN NOW

CLICK & FIND
Q LOCATE YOUR ARTICLES IN STORE

CLICK & TRY
A, BOOKA FITTING ROOM

CLICK & GO
COLLECT YOUR SHOPPING IN 30 MINUTES

- MY 19} ' 1)

T AMDY DINAY 1T "1 ) ARIALL -
! ¢ ) \ | r } ] <] I\ '] =y
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INTRODUCING THE FALL/WINTER 2021 COLLECTION



NOBUY LIFESTYLE
COACHING SPACES

Nothing is available to buy at
the experiential Situ Live
showroom, which is staffed by
independent ‘lifestyle coaches’
empowering you to build your
dream connected home.







Show time

A taste of
what’'s on today

On the move

The road less fravelled

Connected lounge

Safe as houses

Sleep and wellbeing

Duvet days

Nutrition Kitchen

The art of coffee

ANTHONY MULLAN
FURNITURE

Kitchen Design
Service

SCAN IT SAVEIT SHOPIT

:-lt f‘_.)" Hfe

Travelling without moving

PC gaming

The game is rigged

Work from home

Desktop dreams

We use cameras 1o keep you safe and improve your experiance f:&;
) i AT




2. E-GOMMERGE IS OLD-COMMERGE.
ALT-COMMERCE IS THE FUTURE

The rise of non-traditional channels and social commerce




NON-TRADITIONAL ONLINE PATHS-TO-PURGHASE

31%

of consumers prefer to shop
online via ‘non-traditional
methods’ rather than use
'‘boring’ websites.




BUYING AT THE POINT OF DISCOVERY

SHOP DIREC

LY FROM

SOCIAL MED

of 13 to 39-year-ol

A

d consumers are

interested in purchasing items directly

from their social m

edia feeds. (The

Influencer Marketing Factory's Social
Commerce Report 2021)

SHOP THROUGH VOICE
ASSISTANTS

1 billion households globally are active
users of Google voice assistant (200
million for Alexa).

PREDICTIVE Sk

AUTO-REPLEN

OPPING AND
SHMENT

By 2025 the loT trends suggest the
number of connected devices
worldwide will rise to 75bn

AR BNAN/N N NNNNNABD0 o e s S NN a

i
i




TikTok is launching dark kitchens across the US in

partnership with Virtual Dining Concepts ana
Grubhub tor deliveries.

hey will serve dishes trending on the platform,
with quarterly menu updates.




NEW WAYS T0 SHOP SOCIALLY

LIVE-STREAMING SALES

social commerce will reach £5.66bn in
the UK by 2023, of which £2.5bn wiill
be from Live Shopping (mediated,
2021)

COMMUNITY AND GROUP
SHOPPING

Market value of Pinduoduo, the most
successful group buying app that
recently moved into groceries with a
direct 'from farm to table’ service.

ALT-SHOPPING (SECOND
HAND, RENTALS, SWAPPING...)

43% of UK millennials have sold
something through a resale platform
(iResearch, 2021)

LOANHOOD

. PSST... BORROWERS ARE LOOKING FOR FESTIVAL LOO
< eack LOANER PROFILE R ' T AT S B T TR 7
R
AN .:f:.‘-‘l) "'\ R b { ‘ [ "’{’;N-i‘ r‘.,iv"éljl‘

i APRIL JAMES
;? @EASTENDAPRIL

A

Hackney, London
Vintage junkie, all handpicked items, 60s-Y

person drop off available, message me wit

3123 845
FOLLOWERS  FOLLOWING

; EASTENDAPRIL . | YOUR FEED EXPLORE
? Hackney 7

_ CHlane s Boca .»



Walmart

: All things Beautifet

Walmart teamed up with
Talkshoplive to live-stream
shopping events featuring

: 25 (0= = - amm g
Oprah Winfrey, Drew Barrymore, = Sk BE==

Dolly Parton and others. Shows mos

Srawb el I M CaMad by e
Al

are streamed from studios or B o

Sesendel 10 nban Bebhar S W e vee

. B e

directly from stores.

&  All things Beautiful!
[} @drewbarrymore &

The events generated 3 to 9x | (I E. - P

Meg M 3 months ago
I love how Drew really wears her heart on her sleeve.

more sales than other online ; - SN R
channels with a 45% organic ' WV &7 B

) - & Bt 2s ! A ] - r 3 Patrick Scott P 3 months ago O
cart-to-purchase ratio VRS e —— | =T I —
* ' W o, - Ry 4 - ;
- : : .. -3 S\ 1 ' .

Joe S 3 months ago

Thank you, Drew!

Janine M 3 months ago

Xmas 2021 N =

3 months ago
Beautiful line of cookwares Drew! Thank you!

Rebel Homemaker: Beautifule Quar Beautiful 9QT
. . Touchscreen Air z =
ww . Food, Family, Life - P ——— - TriZone Air Fryer, - "
- Autographed Bayrr 'm:re by Drew Barrymore y Sometning 0/200 (GIF]
Ships March 31 2022 ry Ships Wednesday
Ships Wednesday S
: O 142 + Follow [@ Share Sign in/up




J. THE METRVERSE: THE THIRD PILLAR OF
OMNI-CHANNEL RETAIL?

Could meta-commerce be the best marketing and sales opportunity ever?




By 2026, 25% of people will
spend at least an hour a day in
the Metaverse for work,
Sh%v/ping, education, social
and/or entertainment




Persistent, shared virtual worlds
where land, buildings, avatars and
even names can be bought and
sold, often using NFTs and
blockchain technology.

Includes avatar-based virtual worlds
like Decentraland, games like
Fortnite, and ‘enterprise’
metaverse like Meta’s Horizon
Workrooms. Can be viewed in 2D
or experienced through VR
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Entrepr:se metaverse

Microsoft Mesh

horizch

Workrooms
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Supporting apps

RTFKT

Social (eg. Discord)

Crypto wallet (eg.
Metamask)

NFT marketplace
(eg. OpenSea)

Avatar and identity
(eg. RTFKT)

Blockchain (eg.
Ethereum)
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How many users are we talking about?
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South Korea




“Young millennials and
GenZers are now spending

more money buying virtual
goods and NFTs, than they

are buying real clothes in e-
commerce.

Andrew Ku
CEO and Founder of

fashion and luxury virtual
world ADA, part of
UNMATEREALITY.



1:47
@ C\I'S pharmacy”

Get a no cost flu shot
Schedule Now >
Deals & Rewards

Link or enroll
ExtraCare® card
A\,

-

Pharmacy

’I/\\

CVS files trademarks and makes
plans for a pharmacy and health
care services in the metaverse 8

Shop
Free shipping on

N\'muteC\'mic‘”
orders $35+

Plan a visit

Py
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VIRTUAL STORE ON
THEMETAVERSE

Integration of real world
movement tracked by
accelerometer into a virtual
world in Roblox. Includes a store
where avatars can try on classic
shoes. A Snapchat

lens transforms Nike's store into
an AR version of NIKELAND,
blending the physical and digital
experience.
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The Fabricant Studio Hn :

The Netherlands







Physical Store:
Discovery and e-

comm fulfilment

Alt-commerce:

Metaverse live, gamified,

Commerce

social eco-system



THANKYOU

kate@gdruk.com
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